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Why Yonsei Corporate - Finance MBA?
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Program Overview
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Program Overview
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Program Overview
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Global Business Insight
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Leadership Program
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Student Interview
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Yonsei MBA
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FACULTY
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A Ph.D. (University of Pennsylvania, 2010) ZEA Ph.D. (University of Michigan, 2011)

2%t Ph.D. (University of Michigan, 1995) %!flsd Ph.D. (New York University, 2011)

giME#d  Ph.D. (Northwestern University, 2004) w3EF Ph.D. (University of lllinois at Urbana-Champaign, 2010)
gkxt5|  Ph.D. (Cornell University, 2012) EH& Ph.D. (Boston College, 2016)

MFo}  Ph.D. (Columbia University,2024) JelA Ph.D. (Purdue University, 2016)

0|&%2 Ph.D. (University of Maryland, 2017) t-'.*?_s“al Ph.D. (INSEAD, 2005)

O|xi&d  Ph.D. (University of Pennsylvania, 2014) @FM Ph.D. (Pennsylvania State University, 2000)
A3 Ph.D. (New York University, 2012) 07|18 Ph.D. (University of Minnesota, 2014)
A Ph.D. (Columbia University, 2021) 0|22l Ph.D. (Stanford University, 2003)

Z|"s|| Ph.D. (University of Pennsylvania, 2010) O|X|2t Ph.D. (London School of Economics, 1998)

0|&2 Ph.D. (Texas A&M University, 2002)

Z20| Ph.D. (University of Maryland, 1993)

=2 Ph.D. (State University of New York at Binghamton, 1997)
Z|E} Ph.D. (Northwestern University, 2023)

oA =H3g

ZtF=AH  Ph.D. (MIT, 2008)

Hk2M  Ph.D. (Rutgers, The State University of New Jersey, 2000) 0.D.l. Qmz|olA

0|Z8l Ph.D. (University of Reading, 2016)

Zlzr Ph.D. (University of lllinois at Urbana-Champaign, 1997) QIx% Ph.D. (University of Tennessee, 2001)

A[M|THH|QEEIE}  Ph.D. (Waseda University, 2009 / University of St. Gallen, 2007) HSX  Ph.D. (University of Texas at Austin, 2014)
BiM3  Ph.D. (MIT, 2009)
A&& Ph.D. (Washington University, 2017)
Z|M0| Ph.D. (Cornell University, 2001)

5]

e &{th4| Ph.D. (Indiana University, 2001)
HMZE  Ph.D. (University of Southern California, 2017)

AIZIA  Ph.D. (Carnegie Mellon University, 1993)

A5k Ph.D. (Ohio State University, 1995) i

~ ) o 0.D.l. AYujst
=4 Ph.D. (Columbia University, 2014)

?i:‘jz i:g EINZW Yorllj l%angrmt;/i 1996_3) S01) ZME Ph.D. (University of Michigan, 2003)

o_j h‘ -An .lanal nlvferl'ls.ltyl oomll:gton, " ) 2ZI2 Ph.D. (Carnegie Mellon University, 1993)
:é!il;'_; Ehg ELBJnlver;ty.o ! ";O: atl ULr aga-ngrzn;algn, 2015) &zl Ph.D. (Carnegie Mellon University, 2001)
Sor o aves Busingss schoo, Foncen. BFMZE Ph.D. (University of Michigan, 1999)

?EI-.r_L_D Ph.D.(Washington University in St. Louis, 2024) M& Ph.D. (Northwestern University, 2014)

st Ph.D. (Columbia University, 2003) Hojl Ph.D. (University of Paris 1, 2010)

2lal O.D.I. ZEHA|AH

7|2t ot=a|lA  Ph.D. (University of Alcala, 2003)

2E3E  Ph.D. (University of Southern California, 2013) &8 Ph.D. (Carnegie Mellon University, 2008)

25&  Ph.D. (Baruch College,City University of New York, 20071) 2G4 Ph.D. (McGill University, 2015)

& Ph.D. (Yale University, 2008) 2P Ph.D. (Georgia Institute of Technology, 2001)

A0 Ph.D. (University of Minnesota, 2015) QZ4A Ph.D. (University of South Carolina, 2000)

Z|2l12  Ph.D. (Columbia University, 1993) ol 2 Ph.D. (University of Southern California, 2001)
X2 Ph.D. (Carnegie Mellon University, 2013)
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